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You: Ambitious B2B marketer who will apply the best of your know-how to a fast-growing, 300-

person startup that brings rigor to marketing with analytics software and services. 

Overview: 

Marketers can’t hide behind pseudo-scientific metrics and gut feel any longer. The best ones 
are marrying technology, data, and strategic expertise to make the right marketing investments. 
That’s where MarketShare comes in. 

Our mission is to transform the growth rate and efficiency of our clients' businesses by bringing 
new levels of transparency to their decision-making. 

We reveal how much to spend, where and how to spend it, and the results those dollars will 

deliver. Our impact: higher efficiency, growth, brand equity, profit, and market share. 

We’ve been growing 70% annually, and we have assembled a marketing team with deep 

expertise in product marketing, digital marketing, social media, and content marketing. We now 

need a Director of Marketing with a generalist mindset to tie it all together. In this newly-created 

role, you’ll drive brand awareness and demand for MarketShare. You’ll integrate product, 

industry, and corporate marketing to engage CMOs -- a very discerning audience.  

We’re looking for someone who likes ‘growth hacking’ and can figure out scalable success 

formulas for marketing programs. 

You’ll report directly to Pat LaPointe, MarketShare’s EVP - Americas. 

Since so many people at MarketShare have backgrounds in marketing strategy and analytics, 

you’ll be surrounded by marketing expertise at every turn. If you aspire to be the CMO of a B2B 

tech company someday, you’ll find that this role provides an excellent training ground.  

Role and Responsibilities: 

This role is about developing and executing successful and repeatable strategies to 

communicate MarketShare’s brand, products and solutions to marketers, influencers, 

prospective employees, and investors.  

We’d consider your first year a success if you: 

- Build a robust content marketing engine to engage CMOs at Fortune 500 companies 

- Create the processes and materials to support the company’s first ever marketing/sales 

collaboration 

http://www.marketshare.com/


- Develop a library of case studies, company presentations and website and social media 

content to engage marketing executive clients 

- Roll out a proactive CRM process for nurturing leads efficiently 

- Establish a robust social media presence 

- Craft a memorable presence at key marketing events 

- Strike win-win partnerships with marketing industry players  

- Manage a media relations program to keep MarketShare in the headlines 

- Adapt marketing strategies and tactics to markets in Europe and Asia 

- Contribute to the marketing strategy for 2014 

 

About You: 

The spray and pray techniques of typical marketing drive you crazy; you’d rather figure out an 

efficient approach that really works. You care about the craft and science of marketing, and you 

want to be part of changing the way marketing is done for your company and its customers. 

You’re not content to just publish presentations and white papers and send them over the wall; 

you want to create top-shelf content that’s truly useful in driving demand. You don’t want to just 

sit at a tradeshow booth; instead you want to dream up immersive in-person experiences with 

potential clients.  

We anticipate that your background will include 8-15 years of marketing experience, with 

exposure to software and professional services. You’ve figured out how to get things done in a 

high-growth environment and can help MarketShare to scale its marketing and be best in class. 

You combine a solid foundation in marketing with a resourceful ‘get it done’ bent, whether your  

budget fits into a thimble or a truck.   

It gives you a thrill to be accountable for your results. You embrace the challenge of fine-tuning 

your marketing investments so that not a dime is wasted.  

You’ve got experience across the B2B marketing spectrum, ranging from branding, content 

marketing, events, social media, sales enablement, analyst relations, and public relations.  

You are a whiz at managing people, whether or not they report to you. 

About MarketShare: 

MarketShare's platform provides a combination of technology, data, modeling and business 
intelligence solutions that lead to improved decision-making, attribution and optimization for 
businesses. We are reshaping the way companies think about advertising and marketing their 
products and services.  

 

We pride ourselves on a track record of developing innovations in predictive analytics and 
software, and delivering insights that exceed client expectations, which has led to continued 
growth and long-term client relationships.   



We understand traditional and digital marketing– online, offline, social and mobile – and how 
they interact. And we understand real-world decision-making and action, so we deliver concrete, 
doable action plans. 

MarketShare has enabled more than half of the Fortune 50 companies to dramatically improve 
their marketing effectiveness. We have helped direct over $100 billion in marketing spend in 45 

countries and counting. 

Our solutions help marketing executives answer complicated questions such as:  
- What is the effectiveness of our media investments in generating sales, and where 

should our next dollar be spent?  

- How should we allocate our marketing budget across a portfolio of products in multiple 

markets?  

- How does online marketing truly drive offline sales, and how do we balance our online-

offline mix?  

- How much should we spend on brand advertising vs. trade promotions and pricing 

incentives?  

- How do we implement consistent best practices to drive marketing effectiveness and 
accountability?  

 

Founded in 2005 and backed by Elevation Partners, we are a fast growing, entrepreneurial 
company of 300 people. MarketShare’s team has grown worldwide across Los Angeles, New 
York, San Francisco, London, Tokyo, and Bangalore. We are on track for our 3rd consecutive 
year of 70%+ growth.  

 
MarketShare’s management team includes former agency, media, and supply chain executives, 
as well as people who have wrestled with the most complex marketing science challenges. Our 
Board of Advisors includes former CMOs of global Fortune 100 companies – Jim Stengel 
(P&G), Becky Saeger (Visa, Schwab), Mike Linton (Best Buy, eBay), and Jim Garrity 
(Wachovia, Compaq) – as well as renowned product and technology executives. 
 
 
MarketShare Culture: What’s important to us… and ideally to you: 

- Comfort with ambiguity: We embrace the complexity of our clients’ environments and 

believe that there are seldom easy answers. 

- Embracing the high-wire act: We’re inventing the space where marketing meets math. 

This is a new category and we have to innovate as we go. Working here is like being 

pushed backwards on ice skates. 

- Pragmatically curious: We have never met a problem that we didn’t want to solve. That 

said, we could spend six weeks on something but it’s usually more useful to solve 90% 

of the problem in two days. 

- Adaptive: Advocating for our opinion is important, but we find that it’s just as important 

to be comfortable and gracious when wrong. We value people who embrace feedback 

from others, and who turn uncomfortable moments into success. 

 
Quotes From Us: 



“In other companies you will sharpen your political and PowerPoint skills. Here, you’ll have less 
structure but way more autonomy, learning, and impact. Most people find that they learn more 
at MarketShare in one year than they did in three years at their previous jobs.” (Kim Larsen, VP, 
Analytical Insights) 

 
“We work hard, but it’s collaborative -- people will invest their time in bringing you up to speed.” 
(Lynne Whitman, VP, Strategy) 
 

Location – NYC or Los Angeles:  

You can either be based in MarketShare’s NYC office, overlooking Central Park, or the Los 

Angeles office, overlooking the Pacific Ocean.  

Travel: 

This position entails some travel to visit other MarketShare offices and attend conferences.  

Interested? Contact: 

Erica Seidel, Executive Recruiter 
The Connective Good 
erica@theconnectivegood.com 
617.714.4320 

 

 


